


 

Where explorers find their space. 
We are a bike ride down a greenway, a hike on a mountainside, a 
row along the river, and a run through a neighborhood.  We are 
the vista of the mountains, the view across the water, the stars 
shining down, and the trees along the street.   Our recreational 
opportunities are boundless and our setting is unrivaled. 
 

Where businesses launch bold ventures. 
We are a mission driven coffee roaster, a bike shop for the 
region, restaurants where neighbors gather, a conversation over 
a pint, tiny donuts in a box, and a special find in a local store.  
We are engineers exploring the cosmos, builders crafting 
community, scientists researching the future, and a hub for small 
business.  We are building this place for our neighbors and the 
world.  
 

Where neighbors engage our community. 
We are a meeting at the library, a friendly wave to the friend 
next door, a workout at the gym, a heartfelt hug among old 
friends, and a warm welcome to a newcomer.  Our 
neighborhoods define us – they are collections of homes and 
families.  For generations this has been a down-to-earth 
community with a quiet pride of place. 
 

Where children propel the future. 
We are kids lining up for recess, a high school class exploring 
science, a team winning the championship, a little league game 
in a park, a theatre performance, and young musicians keeping 
the legacy alive. We are the orange and brown of Grissom and 
the pride of neighborhood schools.  We are a place where bright 
dreams are nurtured with room to come back home. 
 

A shining point in the Star of Alabama, we are where the energy 
of the city meets the tranquility of the outdoors.  We are where 
the work of those who serve unites with the creativity of those 
with vision.  We are where an optimistic future intersects with a 
rich and storied past.  We invite you to rediscover the place we 
call home, explore our outdoors, uncover our unique places, and 
share in our soaring dreams. 
 

We invite you to discover South Huntsville, Alabama:  
Our Direction Points Home. 

Main Street Alabama commissioned this study to engage stakeholders, pro-
mote an in-depth understanding of local and regional market conditions, 
trends impacting South Huntsville’s economic performance, and opportuni-
ties for the future. Information and direction gained through the process 
provide a sound basis for local decision-making processes and strategies for 
enhancing South Huntsville.  

HOUSEHOLDS  

5,930 
Households 3 Min 5 Min 10 Min 

2018 Estimate 1,869 5,930 23,309 

HH Growth (2018-23) 1.4% 3.5% 4.5% 

5 MINUTE DRIVE TIME | 2018 

2018—23 GROWTH: 3.5% 

Est. State HH Growth (2018-23) 2.2% 

$69,323 
Median HH Income 3 Min 5 Min 10 Min 

2018 Estimate $70,888 $69,323 $66,473 

Growth (2018-23) 10.0% 10.5% 12.7% 

5 MINUTE DRIVE TIME | 2018 

2018—23 GROWTH: 10.5% 

2018 State: $47,060 2018-23 Growth: 12.5% 

MEDIAN HH 
INCOME  

Population 3 Min 5 Min 10 Min 

2018 Estimate 3,901 12,720 51,803 

Growth (2018-23) 1.5% 3.2% 4.2% 

12,720 
5 MINUTE DRIVE TIME | 2018 

2018—23 GROWTH: 3.2% 

Est. State Pop Growth (2018-23) 2.1% 
POPULATION  

MEDIAN AGE 
2018 

3 Minutes 48.3 

5 Minutes 49.0 

10 Minutes 45.5 

State 39.3 

2018 EMPLOYED 

CIVILIAN POP 16+ 

3 Minutes 96.5% 

5 Minutes 95.8% 

10 Minutes 95.3% 

State 94.6% 

PER CAPITA INCOME 

2018 

3 Minutes $40,740 

5 Minutes $40,139 

10 Minutes $40,013 

State $26,505 

Source: Esri Market Profile | 12.18   
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Daytime Population  3 Min 5 Min 10 Min 

Total Daytime Pop 4,251 11,165 58,869 

Daytime Change 9.0% -12.2% 13.6% 

11,165 
5 MINUTE DRIVE TIME | 2018 

DAYTIME CHANGE: -12.2% 

DAYTIME POP
  

Daytime population counts do not reflect employment at the neighboring Redstone 
Arsenal, with a reported current workforce reported of 40,000+ that could climb 
to 50,000 by 2025. 
Sources: Huntsville-Madison County Chamber of Commerce; and AL.com (Nov. 30, 2018). 

 

http://downtownmanager.com/so-huntsville-al-2018/SoHunt-AL-2018-Market_Profile.pdf


Views on area trends can provide additional momentum for 
new and ongoing initiatives, including activities related to 
South Huntsville Main Business Association’s core work and 
possible enhancements identified in surveys as priorities.   

Q: Which of the following best describes recent trends in 

South Huntsville?  

Consumers (C) and Businesses (B) Percent  

Recent Trends (C) (B) 

Improving or making progress 24.7% 31.5% 

Steady or holding its own 37.9% 45.9% 

Declining or losing ground 37.4% 22.5% 

Source: 2019 South Huntsville Consumer and Business Surveys.  

Of businesses surveyed, and 25% of the 
consumer survey group, chose “Improving or 
making progress” to describe recent trends. 32% 
Source: 2019 South Huntsville Consumer and Business Surveys.  

Q: On a scale from 1 (Low) to 5 (High), what level of priority would 

you place on possible South Huntsville enhancement efforts to:  

Consumers (C) and Businesses (B) Avg. Rating and (Rank) 

Possible Enhancement Efforts (C) (B) 

Create incentives for new and expanding South 
Huntsville businesses 

4.43 
(1) 

4.49 
(1) 

Improve South Huntsville’s streets, sidewalks, lighting, 
furnishings, parks, greenways, trails, etc. 

4.43 
(1) 

4.42 
(2) 

Create a park designed for community activities, like 
Downtown’s Big Spring Park, in South Huntsville 

4.04 
(3) 

4.35 
(3) 

Source: 2019 South Huntsville Consumer and Business Surveys. Top ranked items shown. 

     2 

Both survey groups placed the highest 
priority on possible efforts to:  

1. “Create incentives for new and 
expanding South Huntsville 
businesses;” and  

2. “Improve South Huntsville’s 
streets, sidewalks, lighting, 
furnishings, parks, greenways, 
trails, etc. 

Source: 2019 South Huntsville 
Consumer and Business Surveys.  

Q: How often do you walk or bike to nearby South Huntsville 

Businesses? 

11% 
Of all South Huntsville residents 
surveyed currently walk or bike 
to nearby businesses at least 
once per week. 

Current Walk/Bike Frequency 

3 or more times a week 5.3% 

1 or 2 times a week 5.4% 

Once or twice a month 7.9% 

A few times a year 12.7% 

Seldom or never 68.7% 

Yes: 42% 

Q: Does your neighborhood have a safe and adequate pedestrian 

network (bike lanes and/or sidewalks) to connect you with nearby 

South Huntsville businesses? 

No: 58% 

Eighty percent of those completing the consumer survey 
identified themselves South Huntsville residents. This select 
sample provided input valuable to understanding challenges to 
walkability and the potential value of possible pedestrian and 
bicycling improvements and connections to nearby businesses.   

Q: If your neighborhood had a safe and adequate pedestrian network 

(bike lanes and/or sidewalks) to connect you with nearby South 
Huntsville businesses, how often would you choose to bike or walk to 

nearby businesses? 

Walk/Bike Frequency with 

Improvements to System 

3 or more times a week 16.5% 

1 or 2 times a week 26.0% 

Once or twice a month 25.5% 

A few times a year 14.4% 

Seldom or never 17.6% 

43% 
Of those indicating the 
pedestrian network is currently 
inadequate would walk or bike 
to nearby businesses at least 
once per week if the system 
were improved. 

Alleyway Concept Rendering | Community Design Solutions | 2018 

 



  

   

Survey results provide insights on possible candidates for 
expansion and recruitment in South Huntsville. 

Source: 2019 South Huntsville Consumer 
Survey.  

30% 

Q: Which of the following types of eating and drinking 

establishments would make you visit South Huntsville more often? 

Selected Casual Dining 
Eatery as one of their top 
choices. 

Eating and Drinking Places 

Top 5 Selections 

Casual Dining Eatery 29.6% 

Brewery or Brewpub 28.1% 

Italian Restaurant 26.1% 

Healthy Menu Eatery 25.4% 

Steakhouse 24.0% 

Source: 2019 South Huntsville Consumer 
Survey.  

60% 

Q: Which of the following types of retail establishments would 

make you visit South Huntsville more often? 

Selected Women’s 
Clothing as one of their 
top choices. 

Retail Establishments 

Top 5 Selections 

Women’s Clothing 32.3% 

Specialty Foods 28.5% 

Bookstore 21.9% 

Arts, Crafts and Hobbies 20.7% 

General/Variety Store 20.2% 

Business types and different product lines identified by 
consumers as most wanted might provide opportunities for 
existing businesses to reposition themselves in the market, to 
add complementary products or services, or to expand. Business 
models that incorporate family-centered entertainment and 
amenities, in-house events and activities, and locally-inspired 
décor to emphasize “local” and create an “experience” stand to 
benefit from consumers’ affection for South Huntsville’s sense of 
neighborhood, family, safety and security. 

Consumers surveyed—and who do not already live in South 
Huntsville—showed strong interest in moving to the area. The 
results could lend support for the development of a variety of 
housing styles. The benefits of housing in a neighborhood 
commercial area are multifold and align with strategies 
envisioning a vibrant, multi-use district. 

Of those not already living in South Huntsville 
answered “Yes” or “Maybe” when asked, 
“Would you consider living in South Huntsville?” 79% 
Source: 2019 South Huntsville Consumer Survey.  

Q: Would you consider living in South Huntsville? 

Yes 48.2% 

Maybe 30.7% 

Based on 488 responses from sample of those who do not already live in South Huntsville. 

Q: What style of housing in South Huntsville would you look 

for or consider? (Select all that apply) 

Single-family Home 89.7% 

Townhouse 15.0% 

Condo 13.4% 

Senior Housing 7.4% 

Loft 6.8% 

Apartment 5.5% 

Source: 2019 South Huntsville Consumer Survey.  

Possibilities for housing could include a range of styles and price 
points catering to different walks of life and life stages including: 

— The rehabilitation of older single-family homes and housing 
units for both new families and singles in different life stages. 

— Mixed-use development with a mix of renter- and owner-
occupied styles at development and redevelopment sites. 

— Development of single-family and urban housing styles (i.e. 
row homes, townhomes, etc.) at appropriate sites and in 
areas surrounding the South Huntsville Business District.  
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